
FRANKING 101 
  

BY COMMITTEE ON HOUSE ADMINISTRATION  
AND OFFICE OF REP. PETER ROSKAM 



WHEN DO YOU NEED APPROVAL? 
•  Unsolicited Mass Communications:             

–  500 or more pieces of substantially identical content 
–  Ex: Newsletters/Letters, Flyers, E-Newsletters, Advertisements, 

Postcards, etc. 

•  Outside Printing Expenses:  
–  Cost of $350+ 
–  Ex: Posters, Handouts, Signs, etc. 



SUBMITTING A JOB FOR APPROVAL 
•  Member Office Certification Form 
•  Advisory Opinion Request Form 
•  Draft of the piece as it will go out to constituents (actual size and 

color if possible) 
•  When approved, the point of contact will receive a “Preliminary 

Approval” email signifying the office is good to print/distribute the 
piece 

***Please allow 2-3 days to process*** 
 





TEMPLATES 
•  Certain mass communications that have recurring scripts 

and do not incur a mailing cost may be expedited 
through the franking process by creating a template 

•  Use with: TTH Scripts, Newspaper/Radio Ads, Robo 
Calls, Opt-In Emails, Meeting Notices 

 

 





BASICS AND THINGS TO AVOID 
•  All content must serve your district and be official to the representational 

duties of the office 
•  Language- DON’T PUSH THE ENVELOPE!  

–  Critical comments should be directed towards policy only, not a political 
party or individuals (Obamacare=revision) 

•  Sources need to be provided for all empirical data and hard numbers 
[“According to CBO” “Courtesy of House Republican Conference”] 

•  All mass mailings must contain the mass mailing statement either on the 
mail panel or at the bottom of the first page: “This mailing was prepared, 
published and mailed at taxpayer expense.” 

 
 



EMAIL SUBSCRIBER LISTS 
•  BUILD THEM!  
•  Only constituents who have “knowingly and proactively” 

agreed to receive regular updates from your 
congressional office are considered subscribed.  

•  Subscribed communications are considered solicited, 
and do not need to receive franking approval.  The 
content must, however, still meet franking standards. 





COMMUNICATION LISTS 
•  Communication lists may be purchased using official resources, as long as 

the list does not contain any campaign related or political party information 
–  These may be purchased from private vendors, state or local boards of 

elections, Secretary of State, etc. 
–  You are unable to target official communications based on political party 

affiliation 
•  You have the option of purchasing mail lists from your campaign using 

personal funds and using them officially.  
 THIS IS NOT RECOMMENDED: 

–  It requires a transaction at fair market value, and then your campaign list 
will made publicly available for purchase on the open market by anyone, 
including campaign opponents. 

 



TIPS FOR EFFECTIVE FRANKING 
•  Build and utilize subscriber lists and social media 
•  Have an organized communications plan 

– We have plenty examples of pieces and effective 
plans 

•  Know the rules, and also the consequences 
•  Contact Commission staff with any questions (1313 

LHOB or 6-0647) 

 









 
Sean Evins 

 
1313 Longworth HOB 
 202-226-0647 (Main) 
 202-225-3244 (Direct) 

Sean.Evins@mail.house.gov 



TARGETED COMMUNICATIONS 
CALENDAR 

Monthly Goals 
Week 1: TTH – 100k, Mail Piece – 40-60k 
Week 2: Targeted Mailing 2-5k 
Week 3: TTH – 100k 
Week 4: Targeted Mailing 2-5k 
 



THE HIGH PERCENTAGE PLAY 
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TARGETED MAIL IS PROACTIVE, NOT REACTIVE 
 

Narrowing the Universe 
Aristotle for Unlimited Lists 

–  Demographic Characteristics 
–  Purchasing and Subscription Behavior 
–  Geography   

 



TARGETED MAIL IS PROACTIVE, NOT REACTIVE 
 

Selecting Topics 
•  Noncontroversial 
•  Issues with a specific audience 
•  Light touch 
•  Repetition 

 



TARGETED MAIL IS PROACTIVE, NOT REACTIVE 
 

Event-Based Mailings 
•  New Movers 
•  School Visits 
•  Factory Tours 
•  DC Meetings 

 












